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Overview of FY’21 Performance
Higher earnings driven by cost optimisation, innovation and premiumisation

Malaysia - Higher earnings due Singapore - Lower earnings due Sri Lanka - Higher share of profit
to lower costs following higher cost of sourcing products of RMI5.2 million in FY21 (vs
restructuring efforts in 2020, from other market, absence of FY20: RM14.9 million) due to
absence of the one-off RM6.4 COVID-19 Job Support Scheme reopening of economy in the
million bill-of-demand (JSS) Grant by the Singapore country.
settlement paid to the Royal Government.

Malaysian Customs Department
of Selangor in 2020.



Q4’21 & FY'21 Performance
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« Higher net profit for FY2l vs FY’20 mainly driven
(RM million)| (RM miltion) by cost optimisation, innovation and
premiumization.

542.3 1,/72.8 * Flat revenue y-o-y impacted by lower sales due

Revenue +14.8% -0.7% to a ll-week operations suspension in Malaysia
and stricter trade environments in Singapore.
N 74 2010 | |
SRt +882%  +23.9% « Net profit and revenue saw a substantial
increase for Q421 vs Q4’20 as COVID-19
23.36 65.74 restrictions relaxed in both operations, especially
EPS (sen) vs. 12.4] vs. 53.04 with dine-in allowed.

in 2020 in 2020



New CapEX of RM1IOmil for brewery upgrade
E—

« Group has set aside capital expenditure
(CapEX) of RMIIO million into its
production facilities for FY’22 and is to be
completed by end of this year.

» Massive upgrade and the Group’s biggest
investment in 30 years.

» Improve the filling capacity, enable
greater flexibility in packaging options,
higher automation, more conducive
working environment, greater
sustainability performance in energy,
water and waste management.




FY’21 Dividends ==

FY’2] FY’20

m Single-tier interim dividend
EARNINGS PER SHARE (declared)
m Final single-tier dividend

(proposed)

DIVIDEND PER SHARE m
PAYOUT RATIO 85.2%"

* Equivalent to a total payout of RMI171.2 mil of the Group’s FY’21 net profit.
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EY’21vs. EY’20 %

11% DECLINE IN [7%

* 1l-week suspension (2" June until 15" Aug
2021) of brewery operations during FMCO
and NRP 1 to 3 impacting stock availability
in domestic markets, Singapore and for
exports.

_ * Dine-in restrictions severely affecting on-
trade sales; marketing activations
suspended in adherence to social distancing
measures.

* Carlsberg brand CELEBRATED festivals
with nationwide promotions for Chinese

DRAUGHT : New Year and Harvest as well as Football.

PILSNER

 Packaging innovations for Carlsberg
Smooth Draught offering fresher beer for
longer.



15% INCREASE IN, |
PREMIUM A

/664 1004
. Accel_eroted premiumisation with a better
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premium mix and launch of new variants RO SE BL/ \NQ :
Somersby Watermelon Cider and 1664 Rosé '

e Connor’s Stout Porter doubled its total sales in
Malaysia and Singapore.

* 1664 Blanc, Somersby Cider and Asahi
delivered growth in off-trade and e-commerce

CONNOR’S

STOUT PORTER

* Continue to innovate and invest behind
premiumization and build brand equity.



Craft and Specialty Products Launched in 2021
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CONNOR'S

SHAKE CAN BEFORE OPENING

Best served at 5°C-8°C CONNOR'S 0‘“‘ o,
(¢ SHAKE GENTLY wrour por .ﬁI h
) UNTIL NO SOUND CONNORS

STOUT PORTER

Wiy
OF FOUR
l i POUR AT 45 'lll.g
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SOMERSBY

TASTE THE GOOD TIMES

B ‘ LAUNCH
Timost | O «Ehe 8 @ EIH

ﬁz\*' $4.50
A\l = e
$20.50

BUCKET OF 5 BOTTLES

[l

} ONE OF THE LEADING |\
INTERNATIONAL BRANDS BRESENT/
IN OVER 70 COUNTRIES

m‘wos FairPrice
Xpress

@rlsberg

Malaysia



2H2021 Promotions to drive sales =

Recreate the Draught Beer
Carlsberg limited-edition CHEERS TO FOOTBALL

Asahi Super Dry’s Discover Tokyo

packoglng and nationwide promotions.

i

FLY ME TO PARIS
WITH 1664 ROSE

Contest Period: 19 November - 31 Dacember

GRAND PRIZE:
A trip to Paris for 2

WEEKLY PRIZES:
10x carfons of 1664 Rosé

il

Apple Dag Somersbg Apple Day promotions. 1664 Rosé, a French premium
wheat beer with a hint of raspberry
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limited-edition can packaging

’,?“
MAKE THIS SEASON MERRIER
WITH PRIZES WORTH MORE THAN

RM250,000 TO BE WON

Promotion period: 8 Nov - 26 Dec 2021

WHEN YOU PURCHASE RM120
WORTH OF PARTICIPATING BRANDS

[l

Year-end Festlve Season promotions with its premium _
beers - Asahi, 1664 Blanc, Connor's and Somersby Malaysia

g [REDEEM]
A WMF
\ CUTLERY SET
R\ ¢ o

experience at Home Carlsberg
Smooth Draught x Fizzics.

SMOOTH DRAUGHT
NOW ON TAP!

[STANDITOIWIN]

ATTRACTIVE
PRIZES

@rlsberg



Capitalising on e-Commerce

Doubled volume growth = — A e i
in 2021
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(Environmental, Social, Governance)
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Delivering on Together Towards ZERO performance

Carbon
footprint

13.4% reduction in carbon
emissions since 2015

8.4% reduction beer-in-hand
footprint from 2015-2019

43.5% reduction of waste to
landfill at 750 tonnes in 2021
(vs. 1,327 tonnes in 2020)

y43:{e
irresponsible
drinking

Partnered with 5 e-hailing &
chauffeur-on-call partners via
campaign

Over subsidised rides offered
with more discounted rides available

customer outlets eligible for
subsidised rides

accidents
culture

1,125 days without Lost-Time
Accidents
*as of 8 Feb 2022

27% reduction in traffic
accidents

21% reduction in water
usage since 2015

17% y-o-y reduction in
water usage
(2021 vs 2020)



Delivering on our ESG commitment and reporting

FTSE4Good Bursa Malaysia

| |
Index

Maintained inclusion as sole

brewer among 80
constituents in Dec2l
(ESG Rating: 2.6)

.. MSCI ESG Ratings

15

Upgraded to ‘AA’ rating,

from ‘A
(vs. ‘BBB’ rating in
Nov'19) in Aug 2021

3 ISO 4500I certification
Iso ® Commitment to occupational
S

. health & safety with over 1,000
FTSE4Good 45001

days without lost-time accidents
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o 4 UN Global Compact Malaysia -
- ) [ ® A participant member since Feb
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Prestigious Corporate & Sustainability

Awards 2021
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The Company won ‘Highest
Return-On-Equity at The Edge
Billion Ringgit Club Awards on 13
Dec 2021. It was the 2
consecutive year of highest
ROE over 3 years within
the Consumers Products
& Services category.

A total of four wins at The Edge
BRC; with other two were
the Best Corporate
Responsibility Award for public-
listed companies under RMI0
billion market capitalisation
twice in 2019 and 2014.
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SUSTAABILITY

\J, CSRMALAYSIA 2
SUSTAINABILITY &

CSR MALAYSIA AWARDS 2021

GMII.SBERG MAI.AYSIA

(MANUFACTURING ~ BEVERAGE)

COMPANY OF THE YEAR AWARD
SAFER SCHOOLS LEADERSHIP AWARD

S~

CSRcvhhysb'

%;/ SUSTAINABILITY \‘};
{; CSRMALAYSIA |/

\{\ AWARDS /}/

2021

Safer School campaign won
“Company of the Year” under
the manufacturing of beverage
sector for the second time at
the 6th edition Sustainability &
CSR Malaysia Awards
presentation on 29 Nov 2021.

The annual Sustainability &
CSR Malaysia Awards is a joint
effort by the CSR Malaysia
publication with support from
the Ministry of Women,
Family and Community
Development.

@rlsberg
Malaysia



People and Health & Safety Milestones

Human
Resoung
//{é’/

The Company bagged three Awards at
Employee Experience Awards 2021 by
Human Resources Online

(1) Gold for Best Crisis Management and
Leadership,

(1) Silver for Best Succession Planning
Strategy, and

(INBronze for Best First-Time Manager
Programme

Achieved 1,000 Days ZERO

Lost-Time Accident
*since 10 Jan 2019

-

The brewer has set a new company health and safety
record of 1,000 consecutive days without lost-time
accidents across its operations nationwide, beating
the brewer’s previous record of 415 days in 2018.

Aims for 2,000 days of ZERO LTA milestone in 2024.

@rlsberg

Malaysia



"SRR HANKSYOUIEORIA

Putra Brand Awards 2021 i

PUTRA

BRAND AWARDS

PUTRA Carlsberg Malaysia bagged three Putra Brand Awards’ accolades - Platinum
BRAND AWARDS  Award for Carlsberg, while Somersby cider and Connor’s Stout Porter won Silver
under the Beverage-Alcoholic category at the 2021 awards presentation
ceremony held on 21 January 2022.

SILVER
2021

Somersby,
the only cider
that made the
cut, earned its
fifth

" consecutive
0 wins,
PUTRA -

BRAND AWARDS

— The Pa

Carlsberg
emerged as
Platinum Award
winner and
marked its

12t consecutive
win at the
prestigious
award.

RLET'S KEEP
BREWING BIG

Thankfou for your

New to the
hall of fame
is Connor’s
Stout
Porter, it
won Silver.

Stoutstanding Support

TASTE THE GOOD TIMES

@rlsberg
Malaysia



2027
OUTLOOK



1H'2022 OUTLOOK
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w 2022 wﬂl be another chollnglng year, glven the emergence of new varlont ond surge of COVID- 19 cases in both I\/\ologsm
and Singapore. The Company is mindful of the potential impact from the commodity price headwinds.

¥ The Group is committed to delivering growth this year through innovation and premiumisation, embarking on a 5-year
strategy - SAIL'27 strategy - newly launched by its holding company “Carlsberg Group” to deliver sustainable long-term
value creation

¥ RMII0 million capital expenditure for production facilities expansion was set aside and is to be completed by end of this
year.

20



COMING TOGETHER FOR A SMOOTHER YEAR

VIDEO ENGAGEMENT

to drive brand engagement and to #SupportLokal £
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SIN CHEW DAILY

b FRRIREE o

OWING TOETHER FOR A SHOOTHER YEAR

MEDIA & TRADE PARTNERS ENGAGEMENT
via event at REXKL
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CAMPAIGN & CONSUMER PROMOTIONS
to win exciting prizes!

GETUP TO RM3ED i =
(® w5
& FREE &

PRESS COVERAGE
throughout campaign period

A guide to smoothnes: -,
fongevity
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