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Carlsberg Rewards Football Fans with the Ultimate, Money-
Can’t-Buy LFC Experience at Anfield

Carlsberg Delivers Exclusive Access to Football's Finest Moments, Made #BestWithCarlsberg

SHAH ALAM, 31 October 2025 - Every football fan dreams of walking in the footsteps of their heroes,
and for more than 15 lucky Malaysians, that dream just came true. Carlsberg, the long-standing partner
of Liverpool FC (LFC), rewarded its contest winners with an exclusive, money-can’t-buy experience at
Anfield, complete with a VIP stadium tour, dinner and drinks with LFC legends, as well as premium
hospitality for the Liverpool FC vs Manchester United match.

All throughout the winners’ unforgettable journey, every detail set the tone for a premium
#BestWithCarlsberg experience where they dove deep into the soul of LFC. A private, behind-the-
scenes VIP tour of Anfield gave winners access few ever experience: walking through the Players’
tunnel, touching the iconic This is Anfield' signage, taking a seat in the dugout, and standing pitch side
where legends are made.

The bar was raised even higher at an intimate, truly surreal setting, where the winners enjoyed ice-
cold Carlsberg while sharing stories and laughter with LFC legends, Sammy Lee, Natasha Dowie and
Dominic Matteo. The candid, personal encounter transformed them from spectators into insiders.

Then came the crescendo: Sunday’s electric atmosphere as the group returned to Anfield for one of
football's most iconic fixtures—LFC vs Manchester United. Welcomed into the exclusive luxurious
Carlsberg Lounge, the winners savoured pre-match pints and gourmet bites in an atmosphere buzzing
with anticipation. As the match kicked off, the stadium erupted in waves of excitement and pride.

The emotion and scale of the trip were perfectly captured by the lucky winners themselves. “It felt like
we were part of Liverpool’s heartbeat,” Wong Wei Chern gushed. “Drinking Carlsberg at Anfield with
the legends, then watching the Reds take on MU live—nothing compares to that. This was a football
dream made reality. I'll be telling this story for the rest of my life.”

“Sharing this journey with fellow Malaysians who love the game as much as | do, meeting legends |
grew up watching, standing in a stadium I've only ever seen on screen... it was emotional. It reminded
me how football — and experiences like this — bring people together. It's something I'll carry with me
forever,” added Lee Kien How.

This ultimate fan journey perfectly encapsulates Carlsberg's dedication to providing unprecedented
access to the best moments in life.

Olga Pulyeava, Marketing Director of Carlsberg Malaysia, affirmed the brand’s commitment, “At
Carlsberg, we don't just brew beer, we brew experiences. We believe our consumers deserve the best,
and for football fans, it doesn't get better than being inside the action, not just watching it. This trip is
a proof point of our commitment to creating access to the best, most premium experiences in the
world, made #BestWithCarlsberg.”

This thrilling Liverpool odyssey, following the high-energy launch of CarlsCrib earlier this year, proves
once again that Carlsberg is committed to elevating the fan experience, reinforcing the fact that the
best moments in life, and in football, are always made #BestWithCarlsberg.
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As the winners flew home, still riding the high of an incredible weekend, one thing was certain; this
wasn't just a trip—it was a world-class adventure that only Carlsberg could deliver.

For up-to-date info or to learn more about future campaigns visit www.bestwithcarlsberg.my and
follow @CarlsbergMY on Facebook and Instagram to stay ahead of the game.

Remember to always #CELEBRATERESPONSIBLY, if you drink, don't drive.
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For further enquiries, please contact:

Contacts
Media Relations:

Team Carlsberg Malaysia:

Immy Ooi, Senior Manager, Corporate Affairs & +603-5522 6431 Immuy.LL.Ooi@carlsberg.asia
Sustainability
Koh Kian Mei, Senior Brand Manager +603-5522 6340 kianmei.koh@carlsberg.asia

Team Continuum PR:

Michelle Bridget +60 12-697 7356 michelle.bridget@continuumpr.com
Goh I Ching +60 14-218 1906 iching@continuumpr.com

About Carlsberg Malaysia Group

Carlsberg Brewery Malaysia Berhad was incorporated in December 1969. We are a dynamic brewer with operations in Malaysia and
Singapore, with stakes in a brewery in Sri Lanka, and regional presence via exports.

Our international portfolio of brands features Probably the Best Beer in the World - Carlsberg Danish Pilsner, Carlsberg Smooth Draught
and Carlsberg Special Brew as well as Carlsberg Alcohol Free Pilsner and Wheat. Our international premium brews including France’s
premium beers 1664 Brut, 1664 Blanc and 1664 Rosé, as well as iconic first beer of Japan, Sapporo Premium Beer, European cider Somersby,
British-inspired Connor’s Stout Porter and US award-winning craft beer Brooklyn Brewery as well as Tuborg Strong. Our local brands include
SKOL, Royal Stout and Nutrimalt. Our products are for non-Muslim consumers aged 21 and above in Malaysia or aged 18 and above in
Singapore. Please #CELEBRATERESPONSIBLY - if you drink, don't drive!

Our 640 performance-driven employees are guided by our Purpose of Brewing for a Better Today and Tomorrow and we are committed to
delivering on our ESG programme of Together towards ZERO and Beyond in our quest to achieve net zero carbon emissions throughout our
value chain by 2040. Find out more at www.carlsbergmalaysia.com.my
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